
April 5, 2017 
Port Hardy Tourism Advisory Committee

Open House



The event was well attended with 18 individuals representing various organizations from the tourism sector. 
Attendance was as follows:

• Councillor Dennis Dugas, District of Port Hardy
• Councillor Rick Marcotte, District of Port Hardy
• Councillor Leighton Wishart, District of Port Hardy
• Councillor John Tidbury, District of Port Hardy
• Anna Burgess- Cove Adventure Tours
• Chris Lindsay- Cove Adventure Tours
• Muffy Jones- Port Hardy Chamber of Commerce Board 
• Rob Tucker- Port Hardy Chamber of Commerce Board
• Elizabeth Aman-Hume- Port Hardy Chamber of Commerce Board 
• Kathy Crawford- Quarterdeck Inn
• Dorothy Marcotte- Quarterdeck Inn
• Al Beena Ishraq- Quarterdeck Inn
• John Harding- North Island Gazette
• Alfonz Bauer- Escape B&B, Sporty Bar & Grill
• Bonnie Bergerson- Telus
• Joli White- Vancouver Island North Tourism
• Louisa Bates- Port Hardy Visitor Information Centre 

Thank you everyone for your time, attendance, participation and support towards this initiative.



Port Hardy Tourism Advisory 
Committee

Vision

“That Port Hardy become a 
premier destination to the 
world, offering unparalled

wildlife viewing and 
adventure experiences.”

Mission

“To facilitate responsible 
and sustainable growth to 
the tourism industry within 
the district of Port Hardy.”



Goals

1. Increase economic growth in the District of Port Hardy

2. Increase awareness of Port Hardy’s natural & cultural assets

3. Maintain current levels of support for the Vancouver Island North
Tourism project

4. To maintain sustainable delivery structure for MRDT revenues and
program implementation



Municipal Regional District Tax Application

• MRDT application submitted November of 2016

• Approved at 3%

• New rate implemented on June 1st, 2017



Port Hardy at 3%

• Increase marketing opportunities to promote     
Port Hardy

• Maintain support to Vancouver Island North 
Tourism

• Improve support for local tourism operators  

• Research & awareness opportunities, identify 
target markets

• Raise awareness about Port Hardy’s natural assets

Implement Port Hardy’s Tourism Strategy 



Marketing Port Hardy

Social Media - #VISITPORTHARDY

Visitor Webpage

Print advertising

Promotional Materials

Cooperative Opportunities



Facebook

Facebook Sponsored Ads:

19,566 people reached

2,410 post engagements



Facebook

#VISITPORTHARDY



Instagram Twitter
#VISITPORTHARDY



Visitor Website



VINT Explorer Guide            Wild Coast Publication



Cooperative Marketing Opportunities

Social Media – Sponsored Posts

Print Advertisements – Ad Buy-ins

Visitor Website – Enhanced Listings

BC Fishing Community Partnership Buy-In Program



Community Partnership Buy-In Program



Vancouver Island North Tourism



MISSION
To increase the benefits to the 

Vancouver Island North region 

through tourism

VISION
Vancouver Island North is 

recognized as a world-class 

tourism destination



Goal 1 To increase tourism revenues to the Vancouver Island

North Region

Goal 2 To increase the awareness of the impact of tourism in the 

Vancouver Island North region

Goal 3 To improve tourism product quality to a level that meets 

consumer demand

Goal 4 To increase the awareness of Vancouver Island North’s natural 

and cultural assets

Goal 5 To be a financially sustainable and

unified organization



Website: www.vancouverislandnorth.ca
Over 108,000 visits in the past year 78% new sessions



Microsite: www.getlostfindyourself.ca 



Trail Guide: Web & Mobile App



Vancouver Island North

2017 Explorer Guide



Tourism Vancouver Island

Touring & Exploring Guide 2017



Image Acquisition



2017 Tourism Season Launch Event

Thursday May 5, Kwa’lilas Hotel

1:30 – 4:30 PM

Educational Sessions & Networking

4:30 – 6:30 PM

Tourism Social



2017 Cooperative Marketing Opportunities
Trail Guide Advertising

Recreation Map Advertising

2018 Vancouver Island North Explorer Guide

Facebook Boosted Posts

Tourism Vancouver Island Touring & Exploring Guide 2018

Print Advertising: Wild Coast, Coast Mountain Culture, 

Comox Valley Collective



2017 Trade & Media

Tourism Vancouver Island Site Visits; Mid-May

Tourism Vancouver Island & Destination BC

Group Media Visit; October

Canada’s West FAM Tour; November




